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Drug Administration to stay on the 
market. Before this rule, which was 
adopted in 2016, the products could 
be sold without any review of their 
ingredients or how they were made. 

In the coming weeks, the FDA 
will unveil a compliance policy that 
will remove all flavored e-cigarette 
vaping products from the market, 
U.S. Department of Health & 
Human Services Secretary Alex 
Azar told reporters last week in the 
Oval Office. The primary goal is 
“to reverse the deeply concerning 
epidemic of youth e-cigarette use,” 
Azar said in a press release. 

Legislative changes also are tak-
ing place in California. On Monday 
(Sept. 16), Gov. Gavin Newsom 
signed an executive order that 
directs the state Department of Tax 
and Fee Administration to step up 
enforcement of illegal or counterfeit 
vaping products. CDPH also will 
spend $20 million on a public infor-
mation campaign and create health 
risk signs that will be posted at 
stores and on advertisements. 

Approximately 21 percent of 
high-schoolers and 5 percent of 
middle-schoolers vape, according 
to data from the 2018 National 
Youth Tobacco Survey. This marks 
a 78 percent increase among high-
schoolers and 48 percent increase 
among middle-schoolers compared 
with 2017. 

Preliminary data for 2019 show 
that the problem only has gotten 

worse, with more than a quarter of 
high school students saying they 
currently vape. An overwhelming 
majority cited the use of fruit, men-
thol or mint flavors.

Bruce Baldwin, tobacco treat-
ment coordinator for the local 
chapter of the California Health 
Collaborative, said a flavored  
e-cigarette ban is long overdue. 

When he asks kids why they 
vape, they always offer the same 
reasons: “They like the flavor and 
they like the fact that it’s strong … 
they get a buzz.”

Though vaping cartridges have 
been found to contain metal, vola-
tile organic compounds and cancer-
causing agents, “there’s been this 
notion that somehow vaping is safer 
than smoking,” he said. “To me, 
it’s like saying it’s safer to get run 
over by a Volkswagen than by a 
pickup.” 

Ellen Michels, Butte County 
Public Health’s Tobacco Program 
project director, said her program 
has been urging local policy mak-
ers to adopt a ban or more stringent 
regulations for flavored e-cigarette 
products for years. So far, it has 
been discussed in Oroville and 
Chico, but not acted upon.

“At this point in time, the 
message really is ‘don’t vape,’” 
Michels said. “Don’t use anything, 
because we don’t know yet what’s 
causing these serious illnesses and 
deaths.” Ω

When in 
doubt, 
reach out
Suicide rates 
in the U.S. have 
increased more 
than 25 percent 
since 1999, and they are rising worldwide—some 1 million people die 
annually from suicide. By 2020, the World Health Organization predicts 
that someone will take his or her life every 20 seconds. These statis-
tics are staggering, so what can you do to help? First, be aware of the 
warning signs. Has someone you know and love talked about feeling 
hopeless, trapped, like a burden to others or wanting to kill themselves? 
Have they begun to act agitated, withdrawn or exhibited drastic mood 
swings? Take note of increased alcohol or drug use, sleeping a lot or 
very little, or sudden interest in buying a gun. If you become concerned, 
there are options. You can call 1-800-273-8255 to reach the National 
Suicide Prevention Lifeline for free and confidential support 24 hours a 
day, seven days a week. Your efforts may save a life.
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Restore your connection to Earth’s Natural  
Energy Forces with voRtically ENhaNcEd watER!

“My personal therapy includes 
Starchamber water. I have a higher 

vibrancy in my whole self!”
—J.L., Scottsbluff, Nebraska
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We reprogram water’s energy 
structure to emit strong 
electromagnetic pulses, creating 
permanently charged ultrapure  
VEW Water that’s bursting with 
benefits for your wellbeing.

“Today I’m awake, in balance … I’m feeling good!” 
 —J.G., Chico, California

ASk your 
LocAL grocer!

 Mediterranean Market

Now opeN
715 W. 9th St. Chico
530.891.8350
Facebook: 
abcmediterranean

ANNUAL FALL SALE
15% oFF EvErythiNg!

September 23-28
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