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For years, I preferred not to buy six-packs. Six beers 
together have always seemed too much of one thing 

for my taste. Being a person who likes variety, I have 
generally favored the most widely available alterna-
tive: the 22-ounce bottle known as the “bomber.” 
To me, it seemed buying two or three bombers was 
a better way to sample several beers than buying as 
many six-packs.

Bombers have been a signature 
packaging style for craft beer for 
decades, often used for higher-
alcohol specialty beers or annual 
special releases, but also for 
everyday, all-year brands. While 

six-packs were an economical way to buy beer in 
bulk, the bomber was often a mark of class.

But bombers are being pushed off shelves. They’ve 
lost popularity in the past half-decade, almost to the 
point of being obsolete. Breweries still use them, and 
people still buy them, but 22-ounce bottles are widely 
seen as old-school, old-hat, traditional and a bit too 
representative of breweries that came of age in the 
1990s and 2000s. Few new breweries use bombers 
anymore, and long-established craft breweries—
Lagunitas Brewing Co., Firestone Walker Brewing 
Co. and many more—are downsizing their big-bottle 
beers to 16-ounce cans and 12-ounce bottles, some-
times sold as singles.

“People like buying a little bit less these days, and 
a 22-ounce bottle is a big commitment,” said Mike 
Altman, owner of Iron Springs Pub & Brewery in San 
Rafael. “We invested heavily in 22-ounce bottles and 
labels.”

Now they’re changing tactics to meet demands of 
the new and evolving market. Altman and his team 
have all but retired their bottling program, and for 
retail sales are now almost entirely invested in cans 
(they also sell kegs).

Brewery owner Brendan Moylan has also pulled 
back on bombers, shifting from the familiar 22-ounce 
format for so many of the beers for his Marin and 
Moylan’s brewing companies to 16-ounce cans, sold 
in four-packs.

So, what’s the matter with bombers? The main 
issue seems to be that they’re an awkward size—too 
small to provide two shared pints and, if the beer 
is strong, too large to drink easily by oneself if you 
plan to have a second one. Many times, I’ve opened 
a bomber, then recapped the bottle or plugged it with 
a cork to save for the next day—not the best way to 
handle/store beer. Also, bombers usually are not a 
great deal; per ounce of the same beer sold also in six-
packs, bomber beer is often relatively costly.

With bombers on the outs, almost all newcomers to 
the beer scene are canning their beer.

At Pond Farm Brewing Co. in San Rafael, for 
example, all retail production (other than kegs) 
goes into four-packs of 16-ounce cans. Pond Farm 
co-owner and head brewer Trevor Martens says the 
size of a 22-ounce bottle is off the mark.

One of the biggest reasons he sees is that glass 
bottles, of any kind, are fragile.

“It sucks to break bottles when packaging and 
consumers don’t have to worry about cans breaking 
when they take them out to places like the beach or a 
pool,” Martens said.

There is yet another problem with 22-ounce 
bottles: They take up lots of shelf space. They can’t be 
stacked, and they require a tall space to fit into, and 
for retailers, stacking shelves with six-packs makes 
much more logistical sense.

Moylan says he has “never had a problem drinking 
a 22-ounce beer,” but he recognizes that consumers 
are increasingly opting for lower-alcohol options and 
smaller portions.

“The world has gotten a little soft,” he quipped. Ω

photo bY Al E. (viA FlickR)

Craft beer shifts from big to small packaging

by
Alastair Bland

cans torpedo bombers 

UNDER NEW OWNERSHIP!
Full bar and event venue!
All new menu & kitchen!
Completely redecorated!

FRIDAY & SATURDAY 
PRIme RIb!

New HoURS: Thurs-Fri 4pm-9pm, Sat-Sun 12pm-9pm 
4945 Hwy 99E, Vina • (530) 839-2838 • Lassensteakhousebar.com

Homestyle 
Dining!

2396 EsplanadE • 530-343-3968

15% oFF
 total guest Check

ValiD mon-Fri
Breakfast  • Lunch • Dinner

Not valid with any 
other discount, coupon 

or 2 for 1 special pricing. 
Expires 1-30-20 19

19

saves you money!

10
FUNLAND  

2465 CARMICHAEL DR, CHICO   |  (530) 343-1601 

This is a gift certificat
e and does not expire according to California Civil Code Sections 1749.45-1749.6. Not redeemable for cash. 

 Can be used with other discounts and offers. Cannot be used for gratuity. Change will be given as store credit.

Funland/ 
Cal Skate Chico
$10 Value 
You pay $7

Tender Loving Coffee
$10 Value 

You pay $6

Tender Loving Coffee
$10 Value

You pay $6
TENDER LOVING 
COFFEE365 E 6TH ST.TENDERLOVINGCOFFEE.COM

10$
As a California corporation, Chico Community Publishing dba News & Review is required to abide by 

all California Civil Codes and regulations. Gift certificates do not expire in accordance with California 

Civil Code Sections 1749.45-1749.6. This certificate may be used with other discounts and offers, but 

cannot be used for gratuity. Any change remaining from purchase will be given as store credit. 

30%
off

40%
off

Buy online anytime with a credit card or in person with cash, check or credit card  
M-F 9am – 5pm at 353 E. Second Street, Downtown Chico.

Cnrsweetdeals.newsreview.Com




