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ARTS DEVO
by JASON CASSIDY • j a sonc@newsre v i ew . com

LIGHT THE BEAM!!! Music and basketball. That’s it. The extent of Arts DEVO’s passions. Longtime 

readers of this column already know this, even if the music has gotten far more play in this 

space. That’s mostly because my team, the Sacramento Kings, hasn’t done much to write about 

during all of the years that I’ve had this column. 

The truth is, I love basketball nearly as much as music, and as I’ve written before, I’ve fol-

lowed the sport since I was in the eighth grade when my parents gave me an old TV for my 

bedroom:

It was a little black-and-white set with rabbit ears and all I could tune in to was PBS and 

CBS. That first night—May 31, 1983—I sat with my face 1 foot away from the screen, mesmer-

ized by what turned out to be the final game of 

the NBA Finals between the Lakers and 76ers. My 

jaw was on the floor as I watched players with 

superhero-sounding names—Magic, Dr. J, Moses, 

Kareem—do superhuman things. I was hooked.
I could not resist the mastery-plus-passion of 

Magic Johnson, so the Lakers were my fi rst team. The 

Kings wouldn’t move to Sacramento (from Kansas 

City) for another couple of years.  About a decade 

after the team settled in the North State, Chris Web-
ber, Vlade Divac, Jason “White Chocolate” Williams, Peja 
Stojakovic and coach Rick Adelman all joined the Kings 

at the same time, and their combined showmanship 

and charm—and the appeal of a “home” team just 

90 minutes away—converted me. I’ve been a loyal 

fan ever since. 

It was a great choice for the fi rst 8 years. No 

championships, but a lot of fun basketball—what Sports Illustrated called “The Greatest Show 

on Court.” 

The Kings last playoff appearance was in 2006. Three months before this column debuted. 

That’s a 16 year playoff drought—the current longest streak in all professional team sports and 

the longest in NBA history. Had I conjured a curse? 

Perhaps to make up for that possibility, the past couple of months, I’ve been mashing to-

gether my two passions in the creation of a song to celebrate the team and its loyal fans. The 

exciting truth is that the Kings are good again! They have another great coach (Mike Brown) and 

a couple of young all-stars (point guard De’Aaron Fox and center Domantas Sabonis), and a spot in 

the playoffs this season has been clinched. 

The city of Sacramento has been rejuvenated, and a giant symbol of the community coming 

together has been the giant purple laser that the team projects into the sky from the roof of 

Golden 1 Center after each win. 

Inspired by the beam and the excitement surrounding it, I got together with a bunch of band 

pals—Viking Skate Country, The October Coalition, Dan Greenfield and Todd Steinberg—and recorded 

and released a sing-along rock anthem called “Light the Beam.” It just came out (youtube.com/

watch?v=HXYts71ghos), so I can’t take credit for reversing any curse … unless they make it all 

the way to the championship. That would totally be some Chico-music-magic at work. 

Kings win! Roooooar!

STOP HAVING SO MUCH FUN! Before this April issue hits the streets, local fun-loving four-piece 

the Tite Nauts will have debuted the video for the band’s killer punk-meets-1980s-metal anthem, 

“Hard Heavy Habits” (from the 2022 Denim & Smoke album). The song’s dual meanings—a nun’s 

garment and a nun having fun—are 

also in play in this amazingly well-

produced video (conceived by the 

band’s Josh Indar, directed/edited by 

Moshiriously) featuring an inspired 

cast of locals playing goth nuns, 

skateboarders and one valiant, and 

frisky, werewolf. 

Download Tite Nauts tunes on 

Bandcamp (titenauts.bandcamp.

com) and watch the video on YouTube 

(youtube.com/@Indarsbecrazy). 

Sara, the Leather Nun, in “Hard Heavy Habits”

Kings win!

The partnership between Heel & Sole Shoes and the CN&R has 

been vital in our marketing 

strategy to continue to be 

Chico’s Best Shoe Store.

“As a local business ourselves,

we knew we wanted to

advertise 
locally.”

This made the Chico News & 

Review the right choice as 

one of our partners to deliver 

our message to the entire 

community. The staff is always 

prompt when reaching out and 

answering all our questions. 

We think it is great having a 

printed, physical issue of CN&R, 

along with the digital copy that 

can be found on their website, 

allowing for a broader reach.


