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Wedding DJ

Larry Williams has been a wedding
DJ and officiant in the Gardnerville
area for almost 30 years. He has
two companies, the Reno Tahoe DJ
Company and Wedding Day Vows,
and is the only certified wedding en-
tertainment director in the state. He
is also the host of Lifting the Veil, a
YouTube channel on which he offers
wedding planning advice.

For 29 years now, you’ve made

a career out of the wedding
industry. What drew you to it
originally?

| was a radio DJ on an FM radio station
down here in the Gardenerville/Minden
area, and it was very, you know—of
course, | use my voice, | made a

living with my voice. | was a master of
ceremonies for many different events in
and around the Reno Lake Tahoe area,
and, of course, there’s radio remotes
and all those things that, you know,

a DJ or master of ceremonies gets
involved in. And then, basically, some
people would listen to my radio show
and they’d want me to DJ their function,
whether it’s a sock hop dance, some
sort of an Elks Club dance or a wedding
reception. And it just kind of grew from
there—taking my show, if you will, out
of the radio booth and bringing it to
people. And then, along the way, it just

Trump’s conduct and ours

This week’s Let That Sink In
Moment—*“The President is a clear
and present danger to the security
of the United States.”

In fact, it’s obvious that’s the
dominant theme of the last two
years here in Trumpistan—that
every week, there’s a brand new
Let That Sink In Moment!

[ ]
0K, Dems. We’re in. We’re running
the House. It’s ours. So let’s get
to work. Things To Do List includes
(1) get Dum Dum’s taxes (2) get
the phone records from Don, Jr.,
to the Old Man for June 9, 2016 (3)
subpoena and interview the inter-
preter who sat in with Asshole and
Daddy Viad (4) subpoena Tillerson
on those same Putin sessions. Why
not? Rex hates Trump almost as
much as we do. He’ll spill the finest
in quality beans.

And, please, on this last point,
let’s stop pussyfooting around on
this issue of Trump being Putin’s
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kind of skyrocketed and took off ... The
biggest part of mobile DJ-ing in this area
is wedding receptions. And that’s where
| just immersed myself in learning every-
thing there was to know about weddings,
and it became a career. By 1997, seven
years into it, | was leaving the radio posi-
tion to pursue being an entertainment
director and DJ, full time.

What’s the general premise of
Lifting the Veil

| network with a lot of wedding associa-
tions out here, and the main one that
I'm closest to is Weddings of the West.
They’re a wedding organization that was
founded about 20 years ago here in the
Minden/Gardenerville/Genoa area, and
Genoa is a huge hotspot for weddings,
by the way. And that organization has
been around for awhile, and we as
wedding vendors are always looking for

ways to bring information to brides and
grooms because, you know, as small
business men and women, the thing

you never want to do is really hard-sell
anybody. We don’t want to be pushy and
always talk about us, us, us—there’s
some people who do that. Me, person-
ally, I don't like to. ... We want to give
information because if you're a provider
of information, people will respect that,
and they won't feel like they’re being
sold to, and they’ll reach out, and they’ll
ask questions, and then you’ll open up
the door in communication, which is far
better than trying to say, “Hey, | offer
this, hire me!” ... So we thought, let’s
put together some people for a podcast.
It originally started off as an audio
podcast, but then we thought, “Well, if
we’re getting audio from the camera, we
might as well make it a video.” So, | take
it to different locations, and | feature
different things to think about, like, how
best to handle your budget, you know,
things like that and how best to navigate
bridal fairs.

What were some episodes you
particularly liked or thought were
the most helpful?

| started off at the very beginning [with]
the science behind selecting the wedding
day. ... That’s how | started it out. | put
them in order of how a bride would plan
a wedding. First thing you've got to do is
pick a date. Second thing you've got to
do is prioritize which vendors to get and
then put together a budget. So these are
the episodes one, two and three. O

| BY BRUGE VAN DYKE

bitch boy. Of course he is. There’s
no benefit of the goddamn doubt!
And this outrageous revelation
about Trump taking control of the
notes of his Putin meetings and
telling the interpreter to shut up.
Well, gee, what do you think is going
on? It ain’t rocket science, folks!

[ ]
New Quinnipiac Poll shows that
56 percent thinks The Shutdown
is Trump’s baby, while 36 percent
put the blame on the Dems. The
only reason | post these numbers
is because they seem to be a fairly
accurate indicator of the current
mental state of the USA. Which is
to say, 56 percent of us now have
full-blown TDS (Trump Detestment
Syndrome) while 36 percent are
full-tilt Orange Kool-Aid guzzlers
in Cult 45. Sound about right? | can
live with those stats. Because with
those numbers, guess who wins
every bleeping election?

So you think Vlad is OK with the
federal government of the United
States being closed? You think he’s
pleased? And since Trump obvi-
ously can’t say “no” to Big Daddy,
what does that mean in terms of
our nuclear weapons and delivery
systems? Does Vlad now know a
lot more about our nuclear subs?
Does he have new great intel on the
bombers of the Strategic Air Com-
mand? Does he know our freaking
nuclear codes? Just wondering.
What about banking informa-
tion? Grid data? Does Putin now
have crucial data that would allow
him to more easily paralyze us via
digital technology and computers?
Has Agent Orange now thoroughly
compromised the United States to
please the Russian masters who
completely own his mottled ass?
With every other president in
history, such a question was un-
thinkable. With Trump, it’s not. Isn’t
that special? |
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CIGARETTES

Marlboro Red
Camel Box/99s
Winston
American Spirit

QUITTING SMOKING NOW
GREATLY REDUCES SERIOUS RISK
TO YOUR HEALTH.
PREMIUM
BRANDS
$6.27 pack $61.74 carton
$6.04 pack $59.39 carton
$5.67 pack $55.74 carton
$7.24 pack $71.44 carton
$8.71 pack $43.05 carton

Nat Sherman

L. Ducat
Eagle 20
Sonoma
King Mountain

ymokeless

Copenhagen
Skoal
Grizzly
General Snus

Zyn $4.03 can $17.72 roll

Vuse Vibe  $19.95device  $9.99 refill cartridge
My Blu $19.95 device  $8.99 refill cartridge
Mark Ten $6.99 device  $7.99 refill cartridge

VAPOR PRODUCTS & DEVICES
JUUL Devices & Pods / Revolve / Suorin / Omni / Voodoo

CBD

CBD Vapor Liquids / Tinctures / Assorted Products

RENO-
SPARKS

INDIAN
COLONY

SM@OKE

Alternative Products

VALUE

$38.75 carton

$3.98 pack

$4.10 pack $40.00 carton
$4.13 pack $40.28 carton
$4.48 pack $43.83 carton

$5.15 can $24.17 roll
$4.85 can $22.67 roll
$3.70 can $16.96 roll
$5.12 can $23.77 roll

PRODUCTS

Reno: 90 Auto Center Dr.  852-4010
Behind Mercedes Benz of Reno

Reno: 2001E. 2nd St. 329-0275

Reno: 901 Golden Ln. 329-6299

Sparks: 1962 Pyramid Way 353-2140
Verdi: 1-80, Exit 2 345-2620

Spanish NEW LOCATION!
Springs: 7655 Pyramid Way  424-4165

We strictly enforce no sales to minors.
Ask about our Low-Price Guarantee.
Prices subject to manufacturer change without notice.
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