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Crawler
Ed Adkins

Ed Adkins has been creating and
organizing the well-known Crawl
Reno bar crawls for many years. The
Onesie Crawl is on Feb. 8, and cups
can be bought at many different
locations including Party America, a
main sponsor for the event.

How did the bar crawls first begin?
Well, I went to my first bar crawl on
accident and had never been. I loved the
atmosphere and the way people gathered
for the event, and for me, I've always
loved stuff like zombies, and with my
birthday being in October, it was always
around Halloween. Once | went to that first
bar crawl on accident, the idea to create
my own in Reno just followed. The first
crawl we put on, | think 100 or so people
showed up, and it was kind of like a big
house party, which was the main goal: To
have this party where everybody knows
each other. And even though five times as
many people showed up in the next couple
years, it’s never lost that atmosphere.

With how much success the crawls
have seen, and how many ideas
you've come up with over the
years, do you ever think of the
possibility of Reno hitting a satu-
ration point? When can you tell if
there’s just too many crawls?

Force of nature

Recently, while nursing a cold, |
binged the excellent Our Planet
series on Netflix (narrated by the
awesome David Attenborough,
who is to nature flicks what Jesus
is to candles). | came away with
a commodity that’s in somewhat
short supply these days, and
that’s optimism. Yes, optimism.

You know how it is with nature
documentaries. Sooner or later,
in every freakin’ episode, there’s
a point where it’s obvious—an-
other beautiful, elegant ecosystem
getting horribly screwed up by
people. The endangered wetlands,
for example, are never getting
threatened because there’s too
much muskrat poop in the water.
It’s always about mankind and
some horribly wretched toxic slob
behavior that’s gone completely
haywire, which seems to be a
specialty of our species.

But there was a segment on
Our Planet about Chernobyl, of all
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We try to always stick to the original
idea of having a party where you look
across the bar and know the person.
So, with that, we can always tell just
because people will recognize and
come up and say whether they liked a
crawl or not, and we just go off of that
type of feedback. Plus, the attendance
of each crawl is obviously pretty
showing on whether or not we should
do the same crawl next year or add
more. It’s completely based on how the
people react and what they have to say
whether in person or afterwards on
social media. The only real threat we
fear is losing what we wanted to make.

Is social media something you
use regularly when planning the
crawls and looking for feedback?
Oh yeah. That’s how we advertise
the event and get people knowing
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that it’s happening. That’s how we’ve
heard a lot of stories over the years
from people who go if they don’t see
us and tell [us] in person. We try to
show our identity through social media
and advertising the crawls because
something that is really important to
us is showing that everyone belongs.
People worry so much about going out
because they think they won’t fit in, but
that isn’t the case here.

Even with all the new develop-
ments in Reno, and how much
the city has been growing, you
don’t ever worry about losing
that identity?

| feel as if people who come to Reno
and try to change it are just embar-
rassed or scared of it. We party
better than anyone else in the world,
and as long as we don’t lose what
gives us teeth, then we’ll be fine. Our
events come from the people of Reno.
Interns we have from [the University
of Nevada, Reno] gave us the idea for
the Harry Potter crawl, and people will
really just come up and request differ-
ent ideas for crawls that, if we think
there’s a crowd for, we’ll try to make
it happen. The crawls give something
that makes Reno unique, and no one
does what we do. No other place has
people coming up to you and telling
you countless experiences and stories
they’ve had because of the crawls. I'm
incredibly lucky to do what | do. O
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places, that blew my mind with
inspiration. Indeed, it was so inspi-
rational that the producers wisely
chose it to be the last segment of
the entire 8-hour series, because
the message is just so doggone
positive. | mean, here is this City of
Total Doom. You simply can’t have
a bigger disaster than Chernobyl,
a place soaked in The Worst Poison
Ever, soaked so badly that all the
humans had to pack up and GTFO.
And sonuvagun, if that didn’t turn
out to be Nature’s cue to move

in, set up shop and get down to
business. And when the cameras
returned to this Voodoo Melt-
down Hellhole 35 years later, they
found ... trees. Growing all over
the place. Bushes. Shrubbery.
Bunnies and deer and goddang
wolves running around, eating
the plants and each other. It’s

a lesson we see played out time
and time again. You give animals
and plants a place, no matter

how crappy, and you get the
humans out of there, and bingo!
Nature absolutely loves it! Even in
some nuclear dump shithole like
chernobyl, fercrissake. The sheer
resiliency of life on our wondrous
planet is breathtaking.

There are a lot of kids in
America and Canada and Peru
and Kenya and Spain and Greece
and India and Korea who want to
be nice to polar bears and bats
and coral. All the kids who are
gung ho ho ho and ready to love
this wounded planet. There are a
lot of Greta Thunbergs out there,
and they just might be capable of
something good. Something really
good. It’s quite easy to envision
The Momentum swinging over to
these kids. I’'m not gonna put it
past ’em. Are you kidding?

Times change. Momentum
shifts. Pendulums swing. Sooner or
later. Shit happens. O

WARNING:

QUITTING SMOKING NOW
GREATLY REDUCES SERIOUS RISK
TO YOUR HEALTH.
CIGARETTES %

B _ BRANDS
Marlboro Red $6.44 pack $63.44 carton
Camel Box/99s  $6.36 pack $62.59 carton
Winston $5.91 pack $58.14 carton
American Spirit  $7.40 pack $73.04 carton
Nat Sherman $8.77 pack $43.45 carton

CIGARETTES &5

X Ja ) BRANDS
L. Ducat $3.91 pack $38.10 carton
Eagle 20 $4.01 pack $39.10 carton
Silver Cloud $4.04 pack $39.39 carton
King Mountain  $4.38 pack $42.83 carton

Smokeless Tobacco

Copenhagen $5.24 can $24.62 roll
Skoal $5.14 can $24.12 roll
Grizzly Wintergreen $3.86 can $17.74 roll
General Snus $5.28 can $24.59 roll

Alternative Products

Zyn $4.11 can $18.09 roll

Vuse Vibe  $19.95device  $9.99 refill cartridge
My Blu $19.95device  $8.99 refill cartridge
Juul $33.49 device $13.99 4 pk pods

VAPOR PRODUCTS & DEVICES

Salty Man / Revolve / Suorin / Omni / Voodoo

CBD PRODUCTS
CBD Vapor Liquids / Tinctures / Assorted Products

Reno: 90 Auto Center Dr.  852-4010
Behind Mercedes Benz of Reno

Reno: 2001 E. 2nd St. 329-0275

Reno: 901 Golden Ln. 329-6299

Sparks: 1962 Pyramid Way 353-2140
Verdi: 1-80, Exit 2 345-2620

Spanish NEW LOCATION!
Springs: 7655 Pyramid Way 424-4165

SMOKE

We strictly enforce no sales to minors.

Ask about our Low-Price Guarantee.
Prices subject to manufacturer change without notice.
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