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Melanie gchez is a senior studying

public relations at the University
of Nevada, Reno’s, Reynolds School
of Journalism. She and a group of
classmates are participating in the
Public Relations Student Society of
America’s annual Bateman Case
Study Competition, where teams of
students work to implement a full
public relations campaign.

What is the Bateman Competition?
So, the Bateman Competition is a case
study where we get assigned a client,
and this year’s client is the U.S. Census.
So we are to research this client,
research everything we need to know
about the audience we’re trying to reach
and, basically, come up with a campaign,
write a communications campaign and
implement that campaign. And that’s
currently the phase we’re in. We've
been implementing for about four or five
weeks, | think. And we have two more
weeks to go. And then after that we
evaluate how we did in this campaign.
Did we actually hit the goals we wanted
to hit? Did we meet all of our, basically,
objectives and tactics that we wanted to
complete?

What’s the 10 for 10 part | was
reading about?

The 10 for 10 part is part of our
campaign that we designed. We
wanted to name our campaign that way
because it takes 10 minutes to take the
census, and it shapes the next 10 years
of your life.
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Music man

So we were chatting about The
Golden Age of The Rolling Stones,
which is commonly agreed to be
that incredible four-album stretch
that began with Beggars Banquet
in 1968, followed by Let It Bleed in
’70, Sticky Fingersin 71 and Exile on
Main Street in *72. Totally tectonic
achievements in rock music.

This topic naturally led to a dis-
cussion about other Golden Ages in
rock history. There are plenty.

Did The Beatles have one? You
could make the argument that
their entire recorded output, in
a way, is one big G.A. You know,
those early Beatlemania records
are still pretty doggone great. But
if we really wanna go for it, we can
say that the stretch from ’65 to
’70, from Rubber Soulinto Revolver
into Sgt. Pepper into Magical
Mystery Tourinto The White Album
into Abbey Road into Let It Be was
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How big is your team?

There’s five of us. There’s myself. ...

| oversee everything. Molly [Appleby]

is in charge of publicity. | have a social
media person. And then | have a creative
person who’s done all of our videos, all
of our little cards and stuff. And then |
have a project manager who assists me
in all things.

And the audience is Gen Z. How is
your campaign going to motivate
them to take the census?

We are really trying to hit home with,
“This is an online thing you take for the
first time ever.” This is the first time
that the census has ever been online.

... And we’re really trying to push that.
And we’re trying to make it easier for
them by getting them to pledge. So, if
they pledge, they get a reminder from us
with a link to take the census. And there
are incentives as well. We’ve partnered
with a bunch of businesses to get them

gift cards. So, if they pledge, they get
entered into a raffle. It’s a little bit of a
push.

What do you think are Gen Z’s
biggest misconceptions about
the census?

| think that people are a little wary about
their data and doing it online. | think that,
more than ever, people have a little bit
of mistrust with the government—so
trying to get people to trust us to tell
them this information, trying to get
people to understand what the census is
in the first place. A lot of people confuse
it with the caucus. And that’s been a bit
of a struggle, trying to educate people.
... It’s trying to educate people on how
important it is and how it affects our
schools and education.

There’s a lot of funding attached
to it. Do you know that figure?
[t’s 675 billion dollars.

Did you have to learn a bit about
the census yourselves?

Yes. ... So, we surveyed about—I want
to say 189 college students here on
campus. And about 50 percent didn’t
know what the census even was. | think
we had about 30 percent who didn’t
want to take it because they thought,
“How is this going to help me at all?”

It’s not like voting where you ... fill out
the thing and you know exactly how

this is going to impact your community,
whereas the census is like, “Why do they
want to know my name? Why do the
want to know where | live?” ... And part
of our campaign is educating people on
why they’re asking these questions. [
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one truly fabulous G.A. | mean,
dayam. They were just a nifty and
talented combo.

How about Bob Dylan? One of the
very few artists to make a great
record in the ’60s, *70s, "80s, *90s
and ’00s, there is one flaming G.A.
on Bob’s scorecard, and that’s
the amazing trio of records he
unleashed in the mid-60s, beginning
with Bringing It All Back Homein
’65, Highway 61 Revisited in ’66 and
the mighty Blonde on Blonde double
album in ’67. These were the “thin
wild mercury” years, as Bob called
them, which came to a literally
crashing halt in the summer of 67
when he dumped his motorcycle in
the Woodstock area, bashed him-
self up and told everybody, “Do the
Summer of Love without me while
I’'m on the mend.”

Pink Floyd’s G.A. began very
obviously in ’73, when Dark Side of

the Moon conquered planet Earth.
That masterpiece was followed by
the equally stunning Wish You Were
Here, then Animals and then The
Wall, giving Floyd the claim to All
Time Laserium Band Forever.

How about Led Zep? Ya know,
nothing less than that band’s
first six aloums could legiti-
mately be called a Golden Age.
From Led Zep 1through Physical
Graffitti, there is some wondrous
stuff on each of those tremen-
dously bodacious records.

| don’t have room here to delve
into U2, Bowie and Prince, but these
artists each had their own G.A.’s,
for sure. Have a blast re-visiting
them as you stay home and hide
from the new plague. And don’t for-
get ... your favorite cafes and res-
taurants need you now! Most have
take out service! Support themin
this way! Please! Do it tonight! [

WARNING:

QUITTING SMOKING NOW

GREATLY REDUCES SERIOUS RISK
TO YOUR HEALTH.

CIGARETTES rremium BRANDS

Marlboro Red $6.60 pack $65.04 carton
Camel Box/99s  $6.57 pack $64.69 carton
Winston $5.99 pack $58.94 carton
American Spirit  $7.60 pack $75.04 carton
Nat Sherman $8.77 pack $43.45 carton

CIGARETTES vaLueBranDs

L. Ducat $4.07 pack $39.65 carton
Eagle 20 $4.47 pack $43.70 carton
Silver Cloud $4.04 pack $39.39 carton
King Mountain  $4.38 pack $42.83 carton

SMOKELESS TOBACCO

Copenhagen $5.42 can $25.53 roll
Skoal $5.32can $25.03 roll
Grizzly Wintergreen $4.04 can $18.65 roll
General Snus $5.38 can $25.09 roll

ALTERNATIVE PRODUCTS

Zyn $4.84 can $23.60 roll

Vuse Alto  $9.99device  $16.18 refill cartridge
My Blu $9.95device  $11.25 refill cartridge
Juul $19.95device  $17.11 4 pk pods

VAPOR PRODUCTS & DEVICES

Salty Man / Revolve / Suorin / Omni / Voodoo

CBD PRODUCTS

CBD Vapor Liquids / Tinctures / Assorted Products

Reno: 90 Auto Center Dr.  852-4010

R E N o = Behind Mercedes Benz of Reno
SPARKS Reno: 2001 E. 2nd St. 329-0275
INDIAN Reno: 901 Golden Ln. 329-6299

COLONY Sparks: 1962 Pyramid Way 353-2140
Verdi: 1-80, Exit 2 345-2620

SM@KE] spanish vew LocaTion:

Springs: 7655 Pyramid Way  424-4165

We strictly enforce no sales to minors.

Ask about our Low-Price Guarantee.
Prices subject to manufacturer change without notice.
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