
Many of my favorite cities share at least one 
thing—an exciting waterfront: Barcelona, 
Paris, Vancouver, Venice and, of course, San 
Francisco. 

We’ll never be Paris, but surely we can 
do better than our Old Sacramento riverfront, 
historic but also boring. 

So I was very curious what designers—both 
professionals and amateurs—came up with for 
the city’s “Waterfront Idea Makers” competition. 
Entries were due by March 11 and the public 
voting continued through Wednesday. 

The winner of the open contest gets $1,000, 
while five design teams picked by the city and 
being paid $10,000 each are also vying for the 
$5,000 People’s Choice award.

The prize money is good for the winners. But 
the much bigger payoff could be for the city, 
which is hoping to transform the 28-acre historic 
waterfront, between the Tower and I Street 
bridges. 

This is a priority for Mayor Darrell Steinberg. 
Michael Jasso, the assistant city manager in 
charge of the project, says he’s excited about 
seeing ideas “out of the Sacramento box.”   

“We want to expand our vision of what’s 
possible,” Jasso told me. 

While I’m no expert on urban design, some of 
the 41 entries appear quite intriguing. 

New York-based Perkins Eastman, one of the 
hired design teams, has an engaging before-and-
after video for its plan that includes a terrace, 
theater, market square, promenade and, to top it 
off, an “iconic spire” leading to a new K Street 
pier. The Hettema Group out of Pasadena has a 

golden spike sculpture and 
a video of its own outlining 
its proposal for an arts and 
culture zone, an entertain-
ment pier, an interactive 
water fountain, riverfront 
terraces and a nighttime 
light show and fireworks at 
Tower Bridge.

Another appealing 
design isn’t from a 
city-hired team. Page & 
Turnbull, an architectural 
firm with offices in 
Sacramento, and Gretchen 
Steinberg of SacMod 
have a very kid-friendly 
suggestion that features a 

floating park-playground, water sports and river 
raft rides.   

Other brainstorms include an old-time music 
preservation hall, a Western outpost of the 
Smithsonian Institution, an aquarium, a Ferris 
wheel, even a gondola. 

The goal—and it’s not easy—is to design 
a destination that appeals to both locals and 
visitors, and that is also unique to Sacramento 
and its history, not just another cookie-cutter 
waterfront attraction.           

The ideas may be brilliant, but, of course, it’ll 
take some big bucks to turn them into reality.

Some cash could come from hotel tax reve-
nues, once the Sacramento Convention Center 
expansion is complete. Some could come from 
Measure U, though there are many competing 
priorities, including the mayor’s proposed $200 
million economic equity fund for neighborhoods. 
And it’s possible that the waterfront could attract 
“opportunity zone” investment from wealthy 
people seeking tax breaks.   

Money problems have, at least for now, 
derailed a long-planned streetcar line that was 
supposed be stopping in Old Sacramento by now. 
In January, the lowest construction bid came in 
$76 million more than projected, forcing officials 
to reevaluate. 

The bottom line: Reimagination doesn’t 
come cheap. The city probably can’t afford the 
more ambitious visions, at least not all at once. 
But doesn’t Sacramento deserve something nice 
along its river?   Ω
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Sacramento’s waterfront is 
historic, but it’s hardly exciting.
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Fresh & Tasty Peruvian
Ceviche Clasico
Jimmy’s Ceviche is the national dish of 
Peru, seafood or fish (raw swai fillet diced, 
marinated and “cooked” in fresh lime juice), 
topped with red onions and cilantro, served 
with sweet potatoes and 
Peruvian cancha corn. 
Rocoto spicy salsa on 
the side (GLUTEN FREE).

with sweet potatoes and

the side (GLUTEN FREE).

Cuisine & Catering

3032 auburn Blvd 
@ Watt avenue

FB @JimmysPeruvianrestaurant

 $5 OFF*
With ad

*Minimum $20 order, 
cannot be combined 
with any other offer.

1700 Fulton at Arden Way 
481-1192  •  Mon-Sat 8-6  •  Sun 9-4

$19.98 OIL CHANGE DEAL
Brake Special

$30 off

FREE
CHECk ENGINE LIGHt sCAN*

Ask fOr  
DEtAILs

*Most vehicles

Call for details. Good at 
fulton location only.

Offers expire 04.03.19

916-882-3474
3465 Watt Ave  
Sacramento CA 

skipsfish.com
2nd Location 

Summer 2019 at 
 6530 Florin Road

Treat your Tastebuds

 Fresh 
ingredients,  

secret recipes, 
and lots of 
home style  

cookin! 

Shrimp Po’Boy
topped with tartar 

sauce, creamy coleslaw 
on a hoagie roll served 
on a basket of waffle or 
regular fries or coleslaw

Sale $9* reg $11

Po’boys • southern sides
baskets (seafood, fresh fish, chicken)

*offer expires 4-4-19

Look good. See well. Pay wholesale.
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