= GOT PAIN? ©

GET HELP WITHOUT THE HIGH

100% ABSORPTION
vs. 10% with
our competitors
Mon-Fri
10AM - 6PM
Saturday
11AM - 5PM
Sunday
Closed

RoadRunner Natural Wellness
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THE MOST POWERFUL CBD HEMP OIL PRODUCTS AVAILABLE

(916) 664-3507 e 4548 Auburn Bivd. Sacramento, CA 95841

Your Downtown Service Shop
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SMOG $60

EMISSIONS

w/repairs at time of service.
(reg *120) most cars.
For renewal reg. only.
Call for details. Same day. " Call for details.
Fast In/Out 5

MAGNOETIC BOECIALIZTR Hiring.
916 554-647 1 2000 I6th St Sacramento S M OG

M-F 7:30-5:30 Sat 8-4 _.
sacsmog.com STAR Certified Technician

EXOTI( PLANTS

New STORE AT 1525 FULTON AVE!

exoticplantsltdicom @exoticplantsitd

The Home of Indoor Plants, Servlces & Decor
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Retail / Maintenance / Plant Rental / Moss Art /Workshops / Events

VISIT US TO SAVE WITH OUR MONTHLY SPECIALS!

1525 FulTon Ave, SACRAMENTO, (A 95825 | 916.922.4769
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What’s a name worth?

SAFE Credit Union pays $23 million to put its
name on convention center and theater

BY FOON RHEE /' foonr@newsreview.com

In 2015, Golden 1 Credit Union agreed to fork over
$120 million over 20 years to the Sacramento
Kings to put its name on downtown’s sparkling
new arena.

Now, SAFE Credit Union is paying City Hall
nearly $23 million over 25 years to have its name
on the spruced-up Sacramento Convention Center
and Community Center Theater.

Both are closed for construction and
scheduled to reopen in fall 2020.
The city is spending $196 million
to expand and renovate the
convention center and $86
million to fix up the theater.

The city plans to use the
naming rights money on the
convention center or other
downtown projects.

As part of the deal
approved by the City Council on
Aug. 13, SAFE will also promote
events at the convention center and
theater, as well as Memorial Auditorium,
which just had a $16 million renovation of its own.

But SAFE Credit Union isn’t helping the city
for nothing.

The city is committing to deposit at least $29.1
million with SAFE. The credit union says that at
least half the money will be reinvested locally by
helping customers finance cars, homes, businesses
and real estate. SAFE’s revenues from those loans
and the city deposits depend on many different
market factors, it says.

Under a new policy that took effect in June,
the city set a goal of investing as much as 7.5% of
its cash in local financial institutions. Besides the
SAFE money, the city says it has $40 million on
deposit at Five Star Bank, $25 million at River City
Bank and $10 million at American River Bank.

The naming rights agreement also calls for City
Hall to ease access to its employees as potential
SAFE members, and for SAFE to offer workers
financial education free of charge. Fran Halbakken,
project executive in the city manager’s office, said
the city can’t put a value on that benefit, either,
since it depends on how many city workers join
SAFE.

The credit union says it already has many city
workers as members, but doesn’t disclose specif-
ics. Founded in 1940, it has grown to more than
235,000 members overall and $3 billion in assets.

SAFE can only hope
the payoff in exposure
is anywhere close to what
Golden 1 is reaping from
its deal.

In May, SAFE announced a new multimedia
branding campaign so it can “stand out in a
crowded field of financial institutions.” And now,
it’s following up with the naming rights agree-
ment for the SAFE Credit Union Convention and
Performing Arts District, including the SAFE
Credit Union Convention Center and SAFE Credit

Union Performing Arts Center.
SAFE can only hope the payoff in
exposure is anywhere close to what
Golden 1 is reaping from its deal,
which made it the nation’s first
credit union to put its name
on a major pro sports venue.
Golden 1 Center, home to
NBA games and big-name
concerts, is NOW among
America’s top-grossing
arenas.

SAFE Credit Union CEO Dave Roughton, left, shakes
hands with Mayor Darrell Steinberg at the Aug. 8
announcement of a naming rlghts deal
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While SAFE will raise its profile and get the
attention of potential new customers, it says the
naming rights deal is not about its bottom line,
but about being a partner in boosting downtown,
economic development and the arts. SAFE CEO
and president Dave Roughton said in a statement
that the deal shows its commitment to make
Sacramento a “world-class city” and help it
become a “cultural gem.”

But if the credit union also grows its business
along the way, it certainly won’t complain. O
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